
Asana is a leading 
task management 

solution.

What do their B2B 
Facebook ads look 

like?

A quick 

overview of 

Asana’s 

Facebook ads.
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We’ve run over $50m of B2B ad 
spend for dozens of companies.

This commentary comes from that 
experience.



Take a look at the parts of an ad 
below:
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What makes a good B2B 
ad?



The visual headline is the most 
important part - it should get the 

business decision maker’s attention 
instantly as they scroll.
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There’s a lot more 
best practices, but 

with that, let’s jump 
into Asana. 
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Asana Time



- Asana has clever ad ideas and 
visual treatments. 

- They need more clarity on the 
main message of each ad - 
clearly written and bigger 
copy. 
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Overall Summary

See specific ad commentary below 
- and an overall rating at the end!



Compelling data rich testimonial in big font - 
awesome! Only downside is that it doesn’t 

immediately identify the target customer. I might 
test “scrum leader” or “marketing manager” 

instead of Kerry Hoffman as the source.
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Striking visual effect. I’d find ways to make the 
text bigger so it gets attention faster in the feed.
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Same story, text needs to be more clear.
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The Visual Headline takes too long to parse. Make 
the UI part at the bottom bigger and clearer.

1
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I actually love the Visual Headline here, but I think 
it should be bigger. You can even keep the image, 

though I feel like it might get some angry 
comments :)

1
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Too messy, I’d simplify, even if the end result 
doesn’t look like the exact UI.
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Not great. I don’t think you need the laptop here, 
I’d just show that chart in grey with short, 

understandable copy.

1
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Not an ad, but I think a 
really compelling ad for 

them could be “never miss 
a product launch deadline 
again” showing a project 
management chart with 

clear deliverables.

1
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Overall Rating:
7/10

Lots of clever ideas,
 needs more focus on getting the 
main message of each ad out up 

front.

1
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GET IN 
TOUCH

growth@right
percent.com

rightpercent.c
om

Want us to improve your B2B 
ads and ad strategy?

Get in touch below:
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