
Squarespace is a 
leader in B2B 

website creation.

What do their B2B 
Facebook ads 

look like?
A quick 

overview of 

Squarespace’s 

Facebook ads.
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We’ve run over $50m of B2B ad 
spend for dozens of companies.

This commentary comes from that 
experience.



Take a look at the parts of an ad 
below:
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What makes a good B2B 
ad?



The visual headline is the most 
important part - it should get the 

business decision maker’s attention 
instantly as they scroll.
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There’s a lot more 
best practices, but 

with that, let’s jump 
into Squarespace. 
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Squarespace Time



- Really striking, straightforward 
visual headlines.

- I’m concerned the visual 
headlines may not be driving 
“qualified” conversions - those 
willing to pay.

- Testimonial ads could take 
direction from the direct 
response ads.
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Overall Summary

See specific ad commentary below 
- and an overall rating at the end!



Great, straightforward headline, memorable ad 
design.
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Again, great use of simple text and iconography. I 
actually love this.
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Finishing off with another amazing visual headline 
design. My biggest concern after seeing these three 

- are you attracting people that will actually pay 
for your product?
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This is more of a brand ad, so hard to evaluate for 
direct response. But overall it doesn’t get attention 

immediately.
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A bit better than the above one for a testimonial ad.
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Fun! Credible and concrete with a strong visual 
headline. Not many cult skate brands out there, but 
it’s interesting enough to attract fashion in general.
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Too vague.
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Overall Rating:
7/10

Striking visual headlines, but 
I’d be worried about acquiring 
low quality/small customers. 

Test more qualifying headlines.
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GET IN 
TOUCH

growth@right
percent.com

rightpercent.c
om

Want us to improve your B2B 
ads and ad strategy?

Get in touch below:

mailto:growth@rightpercent.com
mailto:growth@rightpercent.com

